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A concept to chew on

Dogs best friend develops tough toys for big, ‘job-site’ pups
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CHEW TOYS, from Page C10

Two-year-old Slim has spent a good many
hours hanging aronnd, bored.

“The idea for the dog toys came about
last spring, when [ was remodeling my
home and I was in Home Depot every day,”
Beckett explained. “Slim goes everywhere
with me, and [ thought, ‘This poor guy's
riding aleng, and he's not getting the
attention he needs.’

*So [ was in the store, standing in line,
and ] said to the guy next to me, ‘I wish
they sold something hera that I could give
to my dog,” and he said, ‘I have thought
that many times. If they had it, [ would buy
it."" And so, an idea was born — and
quickly patented.

Speaking from experience, Backett said,
“The first and most impertant thing to do
with an idea is to protect it."

Next, Beckett partnered with Las Vegas-
based Monarch Products to design and
manufacture the dog toys. The initial
manufacturing mold cost between $500 and
$800, and several versions were created
bafore the final design was approved.
Currently, Beckett is discussing distribntion
rights with varions sales channels,
including home-improvement and pet stores.

Sesing the idea take shape is sxciting,
said Beckett, a self-described “idea junky.”
He regularly geoerates “stacks” of ideas
and then culls through them to decide
which ones are feasible and marketable. *I
spend most of my time locked away in a
small basement office, thinking,” he said.
Friendships can be strained, he noted, if he
mﬁ; once too often, “What do you think of

While awaiting the brainstorm that will

‘Eocal man sinking teeth into product |

bring financial success and independence,
man and dog must eat. To pay the bills,
Beckett has worked a variety of odd jobs
— creative writer at an advertising agency,
house painter, cook, janitor and pizza
deliverer, to name a few. He has peddled
pay phones (a tough sell] and sold belly-
butten lights.

A home run is an idea “that will allow
other things to happen.” Soccess means
not having to look for funding, he said.

For the moment, Beckett is focused on
following through on dog toys. If all goes
as planned, Ruff Tocls will be in stores in
early 2004. “Very few products are quality
enough to stand up to big-dog chewing,
and the ones that do don't have any
imagination behind the shape,” Becket
said. “Ruff Tools makes it fun for the dogs
and the owners.”




